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Work Plan
Period Unit No. Learning Objective Topics to be Covered
1t Aug -3 Aug I Introduction to Brands and Brand | Concept of a Brand, evolution
Management of a Brand

5™ Aug-10" Aug Challenges and Opportunities,
Brand Identity

12" Aug-17" Aug Brands and Consumers, IMC:
Evolution and
Growth.

19" Aug-24"™ Aug [ II Brand Positioning Brand Building, Identifying and
Establishing Brand Positioning
and values

26™ Aug-31% Aug Brand
Repositioning, Life stages of a
Brand

2" Sep-7" Sep Brand Personality, Brand Image

9™ Sep-14™ Sep 11 Designing Marketing Program Strategic Brand Management
Process, Designing and
implementing brand strategies

16™ Sep-21% Sep Contemporary Strategies:
storytelling, Internet and Social
Media, Brand Extensions,

23" Sep-28™ Sep Brand reinforcement
strategies, Brand Portfolio
Management

30™ Sep-5" Oct Integrating Advertising with
Brand Management

7™ Oct-12" Oct v Brand Equity Customer based Brand Equity

14™ Oct-19™ Oct

Measuring and Interpreting
Brand Performance: brand
equity Management System

21 Oct-26" Oct

New Media Environment:
Brands amplifiers




28" Oct-2" Nov MID SEMESTER BREAK

4™ Nov-9™" Nov Growing and Sustaining
Brand Equity.
11" Nov-16"Nov |V Recent Issues in Branding Managing Strong Brands,

Brand Ladder, Country
Branding, Global Brand
Strategy

18™ Nov-23" Nov Managing Brands over time,

Brand Audits, Managing
Brands in the Digital Era

25" Nov-27" Nov Legal and
Ethical aspects in Brand
Management.
28" Nov DISBERSAL OF CLASSES
Unit TOPICS

Unit 1 : Introduction

[ Introduction to Brands and Brand Management, Concept of a Brand, evolution of a Brand,
Challenges and Opportunities, Brand Identity, Brands and Consumers, IMC: Evolution and Growth.
Unit 2: Brand Positioning
Brand Building, Identifying and Establishing Brand Positioning and values, Brand Repositioning,

I Life stages of a Brand, Brand Personality, Brand Image.
Unit 3: Designing Marketing Program
Strategic Brand Management Process, Designing and implementing brand strategies, Contemporary

I Strategies: storytelling, Internet and Social Media, Brand Extensions, Brand reinforcement
strategies, Brand Portfolio Management, Integrating Advertising with Brand Management
Unit 4: Brand Equity

v Customer based Brand Equity, Measuring and Interpreting Brand Performance: brand equity
Management System, New Media Environment: Brands amplifiers, Growing and Sustaining Brand
Equity.
Unit 5: Recent Issues in Branding
Managing Strong Brands, Brand Ladder, Country Branding, Global Brand Strategy, Managing

\ Brands over time, Brand Audits, Managing Brands in the Digital Era. Legal and Ethical aspects in
Brand Management.
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